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Top 16 of Coffeefest World Latte Art Competion
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Environmental Health

restaurant plan review
grease intercepter
pass inspection
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Profit Expectation of Coffee shop

Target First 3 Second 3 Third 3 Fourth 3
month month month month

Number of
sales
Turnover/ Day 350% 550% 715% 9609%
Gross profit 70% 245% 385% 500% 672%
Rent / Day 66%$ 66$ 66$ 66%
Wage/ Day 132$ 190$ 228% 252%
Profit / Day 47% 129% 206% 354%

The above profit expectation plan is for the coming year, based on the current profit analysis on
Portland's coffee shop business operation. This profit expectation plan and marketing strategy
would be adjusted upon actual operation.



A v s S

7 e B 3k B
b e E T4 K
Sl NE







Make coffee at home
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ACIDITY
AROMAS

BODY
DARK ROAST FLAVOUR

light: H[E] &K
medium: & ¥
Dark: K |5 &

light: 93-100°C
medium: 88-93°C
Dark: 80-90°C

light: vk 2 8%
medium: 47
Dark: BB &

light: ¥ 3H 20
medium: 2 LB #E R
Dark: T &z



